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THE QUESTION OF

THE PROPER GLAS

Have they got to be handblown? Are expensive wineglasses worth the price?
Two juries, one, professional specialists and the other, consumers, tested the market
of stemware from 5 to 55 euros. The results were surprisingly conclusive.
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PROFESSIONAL JURY
Riesling Burgundy Bordeaux
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www.lobmeyr.at in specialty shops in specialty shops [

96 sterm 51/2009 98 sterm 51/2009



